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The Consumer Data Industry Association (CDIA) is the voice of the consumer reporting industry, representing 
consumer reporting agencies including the nationwide credit bureaus, regional and specialized credit bureaus, 
background check companies, and others. Founded in 1906, CDIA promotes the responsible use of consumer 
data to help consumers achieve their financial goals, and to help businesses, governments and volunteer 
organizations avoid fraud and manage risk. Through data and analytics, CDIA members empower economic 
opportunity, helping ensure fair and safe transactions for consumers, facilitating competition and expanding 
consumers’ access to financial and other products suited to their unique needs. With more than 140 corporate 
members involved in credit reporting, mortgage reporting, check verification, tenant and employment 
screening, collection services and fraud verification services, CDIA strives to educate consumers, media, 
legislators, and regulators about the benefits of the responsible use of consumer data.

INDUSTRY MEMBERSHIP
With consumer spending accounting for approximately 70% of the U.S. gross domestic product, CDIA members 
provide organizations with information and analytical products that are key to the success of our nation’s 
economy. From multi-billion dollar, publicly-traded global companies to privately held businesses in adjacent 
industries, CDIA represents an entire industry dedicated to protecting consumers and businesses. For example, 
credit bureaus and specialty agencies offer fraud prevention and risk management tools that assist companies in 
assessing potential hazards while ensuring fair and safe transactions for consumers. Resident and employment 
background check companies play a critical role in making our communities safer, as well. CDIA members 
adhere to the Fair Credit Reporting Act which regulates how consumer reporting agencies use individuals’ 
information and protects consumer rights. The result is a detailed regulatory credit system that limits the 
sharing of information for permissible purposes only and has strict requirements on accuracy, consumer access 
and correction.

EDUCATION SERVICES
Robust regulatory compliance training promotes the health of the entire consumer data industry. CDIA 
Educational Services (CDIA ES)—drawing on CDIA’s more than 100 years of experience serving the consumer 
reporting industry—supplies comprehensive training solutions tailored to meet the unique needs of consumer 
reporting agencies, credit grantors and those who use and furnish information to consumer reporting agencies. 
Now governing the ongoing training of over 25,000 employees representing various points along the consumer 
data industry’s spectrum, CDIA ES consults expert legal counsel from the nation’s capital to expand and enrich 
the training offered to the association’s growing membership base.

KEY CDIA FACTS
The Consumer Data Industry Association is headquartered in Washington, D.C., with a $5+ million budget and 
ten full-time staff. For further information about the CDIA, please visit https://www.cdiaonline.org/. 

About the Organization Consumer Data Industry Association

https://www.ftc.gov/legal-library/browse/statutes/fair-credit-reporting-act
https://www.cdiaonline.org/
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The Consumer Data Industry Association’s President will be a strategic leader with excellent political acumen 
and communication skills. They will serve as the face and voice of the consumer data industry, tirelessly striving 
to enhance the public’s recognition and understanding of the industry and its vital importance to consumers 
nationwide. The President will work closely with the Board of Directors and actively engage with CDIA’s 
members, networking regularly and maximizing involvement and broad buy-in around key priorities.

In addition, the President is responsible for the leadership, direction and overall management of the 
organization and its resources, including the recruitment, retention, and motivation of a high performing staff. 
The President also ensures that the organization maintains and develops its membership base through a clear 
and consistent value proposition and relevant programming, manages the organization’s budget, and allocates 
resources to ensure the association’s maximum impact on behalf of the membership.

KEY RELATIONSHIPS

Reports to CDIA Board of Directors

Direct reports SVP, Public Affairs & Legal Affairs
VP, Communications & Public Affairs
VP, Education Services
VP, Finance & Operations

Other key 
relationships

Current members
Relevant legislative and regulatory bodies

OPPORTUNITIES AND EXPECTATIONS
The President will capitalize on the many and varied challenges and opportunities of the present moment to 
guide CDIA, working to: 

 Lead CDIA’s advocacy agenda to advance the interests of the consumer data industry by defining federal 
and state policy objectives and developing strategies to achieve those objectives.

 Serve as the consumer data industry’s chief spokesperson across a broad range of audiences and outlets, 
including the media, The White House, Congress, CFPB, FTC and in the states, working to create a more 
positive perception of the industry. 

 Create an agenda that attracts and sustains strategic involvement by the senior leaders of member 
companies, maximizing active engagement and ensuring member satisfaction and retention.

 Build strong consensus both internally, with member organizations, and externally, with other like-minded 
associations and nonprofits, on key issues and areas of opportunity for the consumer data industry.

 Effectively influence political and public perception, policy, and regulatory issues at both the federal and 
state levels within the consumer data industry, reporting back to the membership with a clear framework of 
how leadership addresses and solves problems. 

 Finalize the development and execution of a strategic plan in conjunction with the Board of Directors, 
ensuring that organizational resources are align with strategic priorities.

Position Summary Consumer Data Industry Association
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The successful candidate will bring relevant executive leadership experience and a track record of supporting 
dynamic organizations. They will be an innovative, strategic thinker with proven leadership, communications, 
advocacy, and relationship-building skills, and will possess significant administrative management experience. 
The President will act as a convener and consensus-builder for the consumer data industry, building strong buy-
in and enthusiasm around strategic priorities across a broad range of stakeholders and constituents. 
Importantly, the President will have energy, passion, and enthusiasm for advancing the interests of the 
consumer data industry and will bring a "hands-on" leadership mentality to the role.

IDEAL EXPERIENCE 

Demonstrated senior leadership experience
Has held direct accountability for driving the success and financial sustainability of an organization of 
comparable scale, scope, and complexity; leadership experience in a trade association is preferred.

Experience serving as the “face and voice” for an industry or organization
Has the ability to effectively communicate across a range of internal and external audiences. 

Regulatory and legislative advocacy experience with relevant policymakers and regulators
Senior-level regulatory and legislative advocacy experience/knowledge, with established bipartisan relationships 
and credibility in Washington, D.C.

Stakeholder management experience
Demonstrates high emotional intelligence, understands the value of collaborating with others, and brings a track 
record of galvanizing diverse constituencies of high-level stakeholders that may hold disparate views and 
interests around an agenda.

Knowledge of the consumer data environment in the U.S.
Understanding of the consumer data industry and/or the financial services sector.

CRITICAL LEADERSHIP CAPABILITIES

Acting Strategically

 In partnership with the Board, finalizes and executes on a strategic plan which incorporates goals and 
objectives to achieve the strategic direction of CDIA and member companies.

 Anticipates future challenges and opportunities, proactively considers the implications of regulatory and 
legislative policy dynamics and marketplace realities for current members, and adjusts CDIA’s direction and 
programming accordingly.

 Challenges assumptions and conventional wisdom with specific, supported, reasoned proposals.

Candidate Profile Consumer Data Industry Association
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Advocating and Influencing

 Serves as a compelling and credible spokesperson to a diverse group of stakeholders, including existing 
members, regulators, policymakers, other related trade associations, and the public, working to improve the 
industry’s perception across range of audiences.

 Facilitates connections between key U.S. policy makers on Capitol Hill and at regulatory agencies, as well as 
third-party stakeholders on identified CDIA policy priorities, keeping them informed on the advancement of 
policy objectives.

 Quickly engages and develops trusted relationships with membership to build alignment on CDIA’s agenda.
 Identifies, assesses, and informs the Board of internal and external policy issues that affect member 

companies, making clear decisions which are timely and in the best interests of the organization.

Leading People

 Attracts, recruits, and retains a high-performing team.
 Builds a culture of respect and responsibility, as well as an inclusive workplace and membership 

environment.
 Effectively communicates the organization’s long-term direction to all stakeholders and collaborates 

broadly.
 Continues to build a healthy organizational culture with open communication among team members and 

among the CDIA Board, members, and other stakeholders.
 Engages, inspires, and motivates the team to meet and exceed its commitments.

APPLICATIONS AND NOMINATIONS

If you wish to submit application materials or nominate someone to serve as the next President of the 
Consumer Data Industry Association, please email: CDIAPresident@SpencerStuart.com. 
 

mailto:CDIAPresident@spencerstuart.com

